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From articles to Insight for Impact
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Agile in real time
MediaMonitoring
Socialistening
Dashboard#: KPtmeasurement
CrisisManagement

Intelligent channelselection
Engagementools
EmployeeAdvocacy

PaidSocial Media
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Data driveninsigths
StakeholdeAnalysis
InfluecerAnalysis
AgendaAnalysis
Market & TrendAnalysis
Research Archive

Strategy

Descisiondasedon data & facts
Social mediplaybook
InfomediaAdvisory
CommunicatiorBalancedscorecard

Customercentriccommunication
ContentPerformanceAnalysis
Automatedcontentoptimization



Parther Eco System

Editorial content + industry experts

Listening + intelligence
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How to make data the driver for all 6 phases?
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Cananyone help with Data ScienceMachinelLearning
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Extensiveproject pipelinez somealreadydone!
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Twotypes of autosentimentz both arein focus
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Workingwith (at least) two models

Exponential

Accuracy

Linear
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Next stepz usercentricapproach
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Impactin everyaspectof the solution suite
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Key figures

$21.4m >15 % 80 % 3.4 % 65.7 %

Revenue in 2017 EBITDA margin in 2017 of revenue CAGR EBT CAGR

(100 % growth compared to 2016) is recurring from 2016 to 2019 from 2016 to 2019
(Compound Annual Growth Rate)

‘ Y 3 AMEC Awards
Y AMEC Young Professional of the Year

Y IT Talent Top 3

170 25 % AwardS Y Winner of Business Analytics Challenge

Skilled employees Reduction in
and student workers ~ production salaries




